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What I am covering today 

 Research objectives 

 What the project involves 

 Overcoming challenges 

 The questionnaire 

 Key timings and deliverables 
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What the project involves 

Several components 

 Review of existing literature 

 National survey on Omnibus                         (for 

weighting purposes – 6 waves) 

 Face-to-face recruitment of bingo patrons in 

bingo clubs 

 Telephone survey of patrons                          

(including cognitive testing and piloting) 

 In-depth interviews with key stakeholders 

Several components 

 Review of existing literature 

 National survey on Omnibus                             

(for weighting purposes – 6 waves) 

 Face-to-face recruitment of bingo customers in 

bingo clubs 

 Telephone survey of customers                          

(including cognitive testing and piloting) 

 In-depth interviews with key stakeholders 



23 

Overcoming challenges 

 Access to a representative 

sample of bingo customers 

 Not all clubs have up-to-date 

contact details of customers 

 Some clubs don’t have 

permission to pass on 

customer contact details 

 We sampled by region, visits 

per week, type of club 
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The clubs selected 

Scientific selection  

process 

Four face-to-face 

recruitment sessions in 

each club – at 

weekends and on 

weekdays  

Aiming to recruit 6,120 

bingo customers 

Club Location 

Beacon Bingo MARGATE 

Border Bingo Hall GALASHIELS 

Carlton Clubs Limited HARTLEPOOL 

Gala Bingo MANCHESTER 

LIVERPOOL 

KILMARNOCK 

GLASGOW 

SOUTHAMPTON 

SALISBURY 

BIRMINGHAM 

Apollo Bingo RHYL 

Mecca Bingo NORWICH 

BLACKPOOL 

BIRMINGHAM 

LEEDS 

Palace Bingo Club LONDON 

Ritz Bingo Club BELPER 
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Publicity and recruitment 
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The questionnaire 

The main survey questionnaire  

will cover: 

Bingo playing 

Other gambling  

Problematic gambling                                               

(using Problem Gambling Severity Index)  

Motivations for playing bingo 

Demographics 
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Timings 

Component Date 

REA/ Literature Review November-December 2015 

National Omnibus Survey November-December 2015 

Face-to-face recruitment of customers in 

bingo clubs  

Pilot this week, with mainstage in January 

2016 

Cognitive testing of main-stage questionnaire January 2016 

Telephone survey of customers February-March 2016 

Topline results, computer tables, analytical 

report, presentation of findings  

April-May 2016 
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Thank you! 
Contact Ipsos MORI 

 
e – john.kennedy@ipsos.com 

t – 020-7347-3219 
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